DAFTAR PUSTAKA

Aaker, D. A. (1996). Building Strong Brands. New York: The Free Press.
Compas. 2024. Market insight: Brand Wardah pimpin top brand lokal
kategori lipstik. https://compas.co.id/article/market-insight-brand-wardah-
pimpin-top-brand-lokal-kategori-lipstik/.

Datalndustri Research. 2025. Tren Pertumbuhan Industri Kimia, Farmasi, dan Obat
Tradisional. https://www.dataindustri.com/produk/tren-pertumbuhan-
industri-kimia-farmasi-dan-obat-tradisional/.

Delvina, S., & Firdausy, C. M. (2025). Pengaruh Brand Awareness, Perceived
Quality, dan E-Wom terhadap Purchase Intention Produk Cetaphil di
Jakarta. Jurnal Manajerial Dan Kewirausahaan, 7(3), 1041-1050.
https://doi.org/10.24912/jmKk.v7i3.34692.

Febriani, N. H., Karamang, E., & Akbar, R. R. (2026). Pengaruh kualitas produk,
brand ambassador dan social media marketing terhadap minat beli ulang
(Survei pada produk kosmetik Wardah) di Kota Bandung. Jurnal Ekonomi
Manajemen Sistem Informasi, 7(3), 2370-2383.
https://doi.org/10.38035/jemsi.v7i3.7340.

GoodStats. 2024. Brand perawatan kecantikan lokal menggeser dominasi brand
global pada 2024. https://goodstats.id/article/brand-perawatan-kecantikan-
lokal-menggeser-dominasi-brand-global-pada-2024-gQLD?2/.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM) (3rd ed.). SAGE

Publications.

FEB Universitas MH.Thamrin


https://www.dataindustri.com/produk/tren-pertumbuhan-industri-kimia-farmasi-dan-obat-tradisional/
https://www.dataindustri.com/produk/tren-pertumbuhan-industri-kimia-farmasi-dan-obat-tradisional/
https://doi.org/10.38035/jemsi.v7i3.7340

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to Use and
How to Report the Results of PLS-SEM. European Business Review, 31(1),
2-24. https://doi.org/10.1108/EBR-11-2018-0203.

Hanggara, B. S., Chaerunisaa, A. Y., & Kautsar, A. P. (2026). Analisis Faktor yang
Mempengaruhi Konsumen terhadap Repurchase Interest Produk Kosmetik
di Kimia Farma Apotek Wilayah Pulau Jawa, Bali dan Kepulauan Nusa
Tenggara. MAHESA: Malahayati Health Student Journal, 6(3), 34-46.
https://doi.org/10.33024/mahesa.v6i3.20857.

Hasniaty, Harto, B., Istiono, W., Munawar, Z., Waworuntu, A., Hapsari, M.T.,
Pasaribu, J.S., Ma’sum, H., Gustini, L.K., Rengganawati, H., Anggoro, D.,
Rukmana, A. Y. & Permana, A. A. (2023). Social Media Marketing. PT
Global Eksekutif Teknologi.

Isnawan, B. P., & Riofita, H. (2024). Pemanfaatan Sosial Media Marketing untuk
Meningkatkan Brand Awareness. Jurnal Pendidikan Tambusai, 8(3),
43139-43144.

Kaplan, A.M. & Haenlein, M. (2010). Users of the World, Unite! The Challenges
and Opportunities of Social Media. Business Horizons, 53, 59-68.

Kementerian Perindustrian Republik Indonesia. 2025. Kemenperin Gadang Potensi
Industri Kosmetik Semakin Gemilang.
https://ikm.kemenperin.go.id/kemenperin-gadang-potensi-industri-
kosmetik-semakin-gemilang/.

Kompas.id. 2024. Pertumbuhan Industri Kecantikan Ditopang Impor Bahan Baku.
https://www.kompas.id/artikel/pertumbuhan-industri-kecantikan-ditopang-

impor-bahan-baku/.

FEB Universitas MH.Thamrin


https://doi.org/10.1108/EBR-11-2018-0203
https://doi.org/10.33024/mahesa.v6i3.20857
https://ikm.kemenperin.go.id/kemenperin-gadang-potensi-industri-kosmetik-semakin-gemilang
https://ikm.kemenperin.go.id/kemenperin-gadang-potensi-industri-kosmetik-semakin-gemilang
https://www.kompas.id/artikel/pertumbuhan-industri-kecantikan-ditopang-impor-bahan-baku
https://www.kompas.id/artikel/pertumbuhan-industri-kecantikan-ditopang-impor-bahan-baku

Kotler, P., & Armstrong, G. (2016). Principles of Marketing (16th ed.). Pearson
Education.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson
Education.

Melinda, V., Artina, N., & Lestari, R. B. (2021). Pengaruh Kualitas Produk, Brand
Image, Brand Ambassador, Dan Word Of Mouth (Wom) Terhadap Minat
Beli Konsumen Pada Skincare Nature Republic Di Kota
Palembang. Publikasi Riset Mahasiswa Manajemen, 3(1), 111-121.
https://doi.org/10.35957/prmm.v3i1.1661.

Novianto, R. D., & Hadi, M. (2025). Pengaruh Word Of Mouth dan Brand
Awareness terhadap Minat Beli Konsumen Produk Sepatu Ventela Di Kota
Malang (Studi Pada Mahasiswa Di Politeknik Negeri Malang). Jurnal
lImiah Ekonomi Dan Manajemen, 3(5), 86-94.
https://doi.org/10.61722/jiem.v3i5.4479.

Novitasari, A., & Istikomah, K. (2025). Pengaruh kualitas produk, persepsi harga
dan e-WOM terhadap keputusan pembelian produk kosmetik Wardah (Studi
pada konsumen Wardah di Jakarta Selatan). Musytari: Jurnal Manajemen,
Akuntansi, dan Ekonomi, 24(10), 261-270.
https://doi.org/10.2324/alg9ax51.

Peoplenesia. 2025. Wardah Masuk 3 Besar Brand Kosmetik Terlaris di Asia
Tenggara 2024, Tegaskan Posisi Indonesia di Industri Kecantikan Global.
https://peoplenesia.com/2025/09/09/wardah-masuk-3-besar-brand-
kosmetik-terlaris-di-asia-tenggara-2024-tegaskan-posisi-indonesia-di-

industri-kecantikan-global/.

FEB Universitas MH.Thamrin


https://doi.org/10.2324/a1g9ax51
https://peoplenesia.com/2025/09/09/wardah-masuk-3-besar-brand-kosmetik-terlaris-di-asia-tenggara-2024-tegaskan-posisi-indonesia-di-industri-kecantikan-global/
https://peoplenesia.com/2025/09/09/wardah-masuk-3-besar-brand-kosmetik-terlaris-di-asia-tenggara-2024-tegaskan-posisi-indonesia-di-industri-kecantikan-global/
https://peoplenesia.com/2025/09/09/wardah-masuk-3-besar-brand-kosmetik-terlaris-di-asia-tenggara-2024-tegaskan-posisi-indonesia-di-industri-kecantikan-global/

Pramesti, W. D. A., Agmala, D., Kadarningsih, A., & Oktoriza, L. A. (2025). Peran
Influencer Marketing, Brand Awareness dan Kualitas Produk terhadap
Keputusan Pembelian Lipcream Wardah. Dinamika: Jurnal Manajemen
Sosial Ekonomi, 5(2), 160-172. https://doi.org/10.51903/bscj9m14.

Putri, F. O. S., Riorini, S. V., Kadang, A. M., & Wafie, R. H. (2025). Pengaruh
Social Media Marketing terhadap Purchase Intention Produk Skincare
Wardah Melalui Brand Awareness dan Brand Engagement. Journal of
Social and Economics Research, 7(2), 1897-1910.
https://doi.org/10.54783/jser.v7i2.1160.

Rina, A., Pranata, S. P., & Lukita, C. (2023). Pengaruh Perkembangan Digital
Marketing dan Word of Mouth terhadap Minat Beli Wardah. Jurnal
Witana, 1(1), 37-42.

Robbins, S. P., & Coulter, M. (2016). Management (13th ed.). Pearson.

Septiani, 1., Udayana, I., & Hatmanti, L. T. (2022). Analisis Pengaruh Celebrity
Endorser, Brand Image, Kualitas Produk terhadap Keputusan Pembelian
Produk Kosmetik Ms Glow melalui Word of Mouth sebagai Variabel
Mediasi. Jurnal Disrupsi Bisnis, 5(1), 42-52.
https://doi.org/10.32493/drb.v5i1.17205.

Sigalingging, Galon & Winoto Tj, Hery. (2026). The Effect of Product Quality and
Brand Awareness on Consumers’ Purchase Intention: The Mediating Role
of Social Media Marketing. Journal of Digital Business and Marketing. 2.

21-37. https://doi.org/10.35912/jdbm.v2i1.3844.

FEB Universitas MH.Thamrin


https://doi.org/10.54783/jser.v7i2.1160
https://doi.org/10.32493/drb.v5i1.17205

Statista. 2025. Cosmetics and Personal Care Market in Indonesia.
https://www.statista.com/topics/7592/cosmetics-and-personal-care-market-
in-indonesia/#topicOverview.

Statista. 2026. Cosmetics Industry.
https://www.statista.com/topics/3137/cosmetics-industry/

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.

Susila, B. A. C. B., & Mulyadi, M. (2025). Pengaruh Harga dan Kualitas Produk
terhadap Repurchase Intention dengan Word of Mouth sebagai Variabel
Mediasi. Jurnal Mirai Management, 10(2), 12-22.
https://doi.org/10.37531/mirai.v10i2.10322

Terry, G. R. (2014). Principles of Management. Irwin.

Utami, N. R., & Astuti, R. D. (2024). Prioritizing social media marketing activities:
unveiling the SMMA dimensions for enhancing brand attitude, experience,
and purchase intention. International Journal of Research in Business and
Social Science (2147- 4478), 13(5), 58-
71. https://doi.org/10.20525/ijrbs.v13i5.3465.

Utami, R. P., & Saputra, H. (2017). Pengaruh Harga dan Kualitas Produk Terhadap
Minat Beli Sayuran Organik di Pasar Sambas Medan. Jurnal
Niagawan, 6(2), 44-53. https://doi.org/10.24114/niaga.v6i2.8334.

Wardhana, Aditya. (2024). Minat Beli Konsumen. CV.Eureka Media Aksara.

Wibowo, A., Chen, S. C., Wiangin, U., Ma, Y., & Ruangkanjanases, A. (2020).
Customer Behavior as an Outcome of Socal Media Marketing: The Role of
Social Media Marketing Activity and Customer

Experience. Sustainability, 13(1), 18. https://doi.org/10.3390/su1301.

FEB Universitas MH.Thamrin


https://doi.org/10.37531/mirai.v10i2.10322

Zahra, Elma & Lestari, Dian. (2024). Pengaruh Kualitas Produk dan Harga terhadap
Minat Beli Ulang Produk Blush On Wardah di Kota Cimahi. J-MAS (Jurnal
Manajemen dan Sains). 9. 1433. https://doi.org/10.33087/jmas.v9i2.1988.

Zahro, A. A., & Paramita, V. S. (2025). The Influence of Social Media Marketing,
Brand Engagement, and Product Quality on Purchase Decisions Mediated
by Purchase Intention (Case Study of Wardah Lipstick Products in Bandung
City). Journal of Management, Accounting, General Finance and
International Economic Issues, 4(2), 349-358.

https://doi.org/10.55047/marginal.v4i2.1629.

FEB Universitas MH.Thamrin


https://doi.org/10.55047/marginal.v4i2.1629

