
 

68 

 

DAFTAR PUSTAKA 

Abdjul, R., Dengo, S., & Pakaya, A. R. (2022). Pengaruh Content Marketing 

terhadap Minat Beli konsumen pada media sosial Instagram. Jurnal Ilmiah 

Manajemen dan Bisnis, 5(2), 220–230.  

Amalia, A. C., & Sagita, G. (2019). Pengaruh influencer marketing terhadap 

keputusan pembelian produk kecantikan di kalangan Generasi Z: Literature 

review.  

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson 

Education Limited. 

Andreani, F., Gunawan, L., & Haryono, S. (2021). Social media influencer, Brand 

Awareness, and purchase decision among Generation Z in Surabaya. Jurnal 

Manajemen dan Kewirausahaan, 23(1), 18–26. 

https://doi.org/10.9744/jmk.23.1.18-26 

Asani, S. N. (2024). Pengaruh influencer marketing terhadap purchase decision 

dengan Brand Awareness dan first impression sebagai variabel mediasi. 

SEIKO: Journal of Management & Business, 7(2), 585–598. 

Brown, D., & Hayes, N. (2008). Influencer marketing: Who really influences your 

customers? Butterworth-Heinemann.  

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through 

Instagram influencers: The impact of number of followers and product 

divergence on brand attitude. International Journal of Advertising, 36(5), 

798–828. https://doi.org/10.1080/02650487.2017.1348035 

Dewi, N. A. N. L., & Maradona, A. F. (2024). The effect of influencer marketing, 

live streaming, Brand Awareness and price on purchasing decisions for 

TikTok users. Quantitative Economics and Management Studies, 5(5), 1090–

1097. https://doi.org/10.35877/454RI.qems2812 

https://doi.org/10.9744/jmk.23.1.18-26
https://doi.org/10.1080/02650487.2017.1348035
https://doi.org/10.35877/454RI.qems2812


 

69 

 

Dutta, & Bhattacharya. (2023). Impact of social media influencers on Brand 

Awareness: A study on college students of Kolkata.  

Ferdinand, A. (2006). Metode penelitian manajemen: Pedoman penelitian untuk 

skripsi, tesis, dan disertasi ilmu manajemen. Badan Penerbit Universitas 

Diponegoro. 

Ferdinand, A. (2014). Metode penelitian manajemen: Pedoman penelitian untuk 

skripsi, tesis, dan disertasi ilmu manajemen. Badan Penerbit Universitas 

Diponegoro.  

Freberg, K., Graham, K., McGaughey, K., & Freberg, L. A. (2011). Who are the 

social media influencers? A study of public perceptions of personality. Public 

Relations Review, 37(1), 90–92. 

https://doi.org/10.1016/j.pubrev.2010.11.001 [SD1] 

Hariyanti, N. T., & Wirapraja, A. (2018). Influencer marketing sebagai strategi 

pemasaran digital era modern. Jurnal Ekonomi dan Bisnis, 141–152.  

Holliman, G., & Rowley, J. (2014). Business to business digital content marketing: 

Marketers’ perceptions of best practice. Journal of Research in Interactive 

Marketing, 8(4), 269–293. https://doi.org/10.1108/JRIM-02-2014-0013 

Hovland, C. I., Janis, I. L., & Kelley, H. H. (1953). Communication and persuasion: 

Psychological studies of opinion change. Yale University Press. 

Izza, A. M., Ardiansyah, M. N., Barkah, F., & Romdonny, J. (2024). Synergistic 

effects of content marketing and influencers marketing on the formation of 

Brand Awareness and purchase interest of TikTok Shop users (Cirebon City 

Case Study). International Journal of Social Science Research, 4(5). 

https://doi.org/10.46799/ijssr.v4i05.781 

Keller, K. L. (2013). Strategic brand management: Building, measuring, and 

managing brand equity (4th ed.). Pearson Education. 

https://doi.org/10.1016/j.pubrev.2010.11.001
https://doi.org/10.1108/JRIM-02-2014-0013
https://doi.org/10.46799/ijssr.v4i05.781


 

70 

 

Kim, & Kim. (2023). Social media influencers as human brands: An interactive 

marketing perspective.  

Kotler, P., & Keller, K. L. (2009). Marketing management (13th ed.). Pearson 

Prentice Hall. [SD2] 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson 

Education. 

Levin, A. (2020). Influencer marketing for brands: What influencers and agencies 

need to know. Apress.  

Limakrisna, N., & Purba, T. S. (2017). Manajemen pemasaran. Mitra Wacana 

Media.  

Longwell, Garett J., 1994. "Managing brand equity: Capitalizing on the value of 

a brand name : David A. Aaker, The Free Press, New York (1991)," Journal 

of Business Research, Elsevier, vol. 29(3), pages 247-248, March.  

Lou, C., & Yuan, S. (2019). Influencer marketing: How message value and 

credibility affect consumer trust of branded content on social media. Journal 

of Interactive Advertising, 19(1), 58–73. 

https://doi.org/10.1080/15252019.2018.1533501 

Manurung, & Sisilia. (2024). Pengaruh online customer review terhadap keputusan 

pembelian.  

Mawardi, M. K., Fanani, D., Supriono, S., & Rifky, M. (2022). Strategi pemasaran 

UMKM: Membangun Brand Awareness UMKM kuliner melalui digital 

marketing. Deepublish.  

Oktaviani, R., & Haliza, N. (2023). Content Marketing sebagai strategi pemasaran 

digital pada perusahaan. Jurnal Bisnis dan Manajemen, 10(1), 70–82.  

Pasaribu, V. L. D. (2023). Digital marketing: Strategi pemasaran modern. 

Prenadamedia Group.  

https://ideas.repec.org/a/eee/jbrese/v29y1994i3p247-248.html
https://ideas.repec.org/a/eee/jbrese/v29y1994i3p247-248.html
https://ideas.repec.org/s/eee/jbrese.html
https://ideas.repec.org/s/eee/jbrese.html
https://doi.org/10.1080/15252019.2018.1533501


 

71 

 

PR Newswire. (2018). Hebe Beauty: Pioneering beauty Industri in emerging 

markets. https://en.prnasia.com/releases/apac/hebe-beauty-pioneering-

beauty-Industri-in-emerging-markets-377684.shtml[SD3][SD4]  

Pratiwi, D., et al. (2025). Social Media Marketing Role in Building Brand 

Awareness and Purchase Intention among Generation Z. Jurnal Manajemen 

dan Kewirausahaan, 13(2), 202–213. 

https://doi.org/10.26905/jmdk.v13i2.16398 

Pulizzi, J. (2012). The rise of storytelling as the new marketing. Publishing 

Research Quarterly, 28(2), 116–123. https://doi.org/10.1007/s12109-012-

9264-5 

Ramadhayanti, A. (2021). Content Marketing: Strategi membangun audiens digital. 

PT Gramedia Pustaka Utama.  

Rifa’i, M., & Abdurrahman, A. (2024). Pengaruh karakteristik influencer 

marketing terhadap niat beli online konsumen pada platform TikTok. Selekta 

Manajemen: Jurnal Mahasiswa Bisnis & Manajemen. 

https://journal.uii.ac.id/selma/article/view/36453 

Rohmawati, N., & Ahmadi, A. (2025). Pengaruh influencer marketing dan content 

marketing terhadap purchase intention melalui Brand Awareness: Studi pada 

Instagram Pocari Sweat. eCo-Buss: Economics, Business and Management, 

8(1), 71–86. https://doi.org/10.32877/eb.v8i1.2311 

Sania, R., Pratama, R. A., & Nugraha, A. (2021). Content Marketing dan 

pengaruhnya terhadap keputusan pembelian konsumen digital. Jurnal 

Manajemen Pemasaran, 15(2), 80–92.  

Saputra, G. W., & Ardani, I. G. A. K. S. (2020). Pengaruh digital marketing, word 

of mouth, dan kualitas pelayanan terhadap keputusan pembelian. E-Jurnal 

Manajemen Universitas Udayana, 9(7), 2596–2620. 

https://doi.org/10.32670/coopetition.v13i2.1057  

https://en.prnasia.com/releases/apac/hebe-beauty-pioneering-beauty-industry-in-emerging-markets-377684.shtml
https://en.prnasia.com/releases/apac/hebe-beauty-pioneering-beauty-industry-in-emerging-markets-377684.shtml
https://doi.org/10.1007/s12109-012-9264-5
https://doi.org/10.1007/s12109-012-9264-5
https://journal.uii.ac.id/selma/article/view/36453
https://doi.org/10.32670/coopetition.v13i2.1057


 

72 

 

Schiffman, L. G., & Wisenblit, J. (2015). Consumer behavior (11th ed.). Pearson. 

Tjiptono, F., & Diana, A. (2020). Pemasaran. ANDI.  

Ustina, D., & Wardi, Y. (2025). Brand-directed dan influencer-directed content 

terhadap purchase intention: Peran mediasi Brand Awareness pada UMKM 

F&B di TikTok. International Journal of Digital Business. 

https://ejournal.upi.edu/index.php/IJDB/article/view/103016 

Wiranata, I. K. A., Agung, A. A. P., & Prayoga, I. M. S. (2021). Pengaruh digital 

marketing, quality product, dan brand image terhadap keputusan pembelian 

roti di Holland Bakery Batubulan. Jurnal EMAS, 2(3), 133–146. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://ejournal.upi.edu/index.php/IJDB/article/view/103016

